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30% lift in purchases.
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measurable than ever. With solutions available for every campaign “

Thanks to advancements in data and attribution technologies,

digital out-of-home (DOOH) advertising has become more

¢

goal, marketers can now confidently track performance and

g
© BRAND LIFT

optimize their strategies across the customer journey.

78% of ad recallers intend to order food through the app.

.

This resource provides an overview of key attribution tools, organized by
campaign goals, to help you measure and maximize your DOOH efforts.
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BUILD BRAND AWARENESS WITH

Brand Lift Studies
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(3 happydemics

(3) happydemics

The latest tech?
You bet

1. Do you remember
seeing this ad on
a digital billboard?

2. In the future, would
you consider Digicom?

0 = Not at all
10 = Absolutely
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Yes, once

Yes, several times
No

What It Measures Campaign impact on brand metrics.

When to Use It Your goal is to increase brand visibility or promote a new offering.

KPI Lift in ad recall, attribution, brand image, preference, consideration and intent post-ad exposure.
Example

How Sea-Doo & Touche! Agency's first
digital OOH campaign increased purchase
consideration by +144%

READ THE CASE STUDY



https://broadsign.com/
https://broadsign.com/blog/how-sea-doos-first-digital-ooh-campaign-increased-purchase-consideration-by-144/
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What It Measures
When to Use It
KPI

Example

DRIVE IN-STORE TRAFFIC WITH

Foot Traffic Analysis

@ Sweet Crave
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@ Swveet Crave

You can’t just

have one!
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The number of visits to physical locations after DOOH exposure.

You aim to bring customers to brick-and-mortar stores or other physical locations.

Lift in foot traffic, including location and time-specific metrics.

How Holt Renfrew & Havas agency'’s
campaign drove 400,000 store visits with
200 strategically placed DOOH screens

READ THE CASE STUDY
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DRIVE ONLINE ENGAGEMENT WITH
(.s MatchNest
Find your
perfect match, - 10:00 =
one swipe at a time. R S
MatchNest
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About this app
What It Measures Online behavior influenced by DOOH ads, including website visits or app downloads.
When to Use It You want to drive online traffic or app installs through your DOOH efforts.
KPI Website traffic, app downloads, engagement rate.
How It Works Using tracking pixels, brands can accurately measure how DOOH influences web and app engagement.
- Y,



https://broadsign.com/
https://broadsign.com/blog/how-holt-renfrew-drove-400000-store-visits-and-a-500-lift-in-intent-with-its-programmatic-dooh-campaign/
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BOOST CONVERSIONS AND UNIFY OMNICHANNEL EXPERIENCE WITH
Audience Profiles 10:09
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What It Measures Tracks the mobile devices that come into proximity with DOOH ads and links them to subsequent online
actions like website visits, app usage and purchases.
When to Use It You want to retarget individuals exposed to your DOOH ads across other digital channels.
KPI Cross-channel engagement, conversions and digital engagement metrics.
How It Works Device IDs are captured when mobile devices come within a specific range of DOOH ads. These IDs are
then passed back to your other digital platforms, allowing for retargeting across online channels like
social media or apps.

iﬁ@ : Broadsign empowers advertisers with the
— " 9 tools they need to launch, measure, and
F : @@ Q optimize their DOOH campaigns effectively,
. offering comprehensive attribution solutions
: for every campaign goal.

LAUNCH A CAMPAIGN WITH BROADSIGN

Seen- f Campaign Attribution
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[78% of ad recallers intend to order food through YummyEats app.
T
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23% increase of app downloads.
]
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30% lift in purchases
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Want a deeper dive into
attribution for DOOH?

Learn more about the latest measurement and attribution

strategies in DOOH, along with options for audience
extension in this comprehensive guide. CHECK OUT THE FULL GUIDE



https://broadsign.com/
https://broadsign.com/launch-pdooh-campaign/
https://broadsign.com/blog/out-of-home-data-capabilities-a-marketers-guide-to-measurement-attribution-and-audience-extension/
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